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Abstract

This objectives of this research were to demographic characteristics Online marketing mix
and Consumer behavior factor that affect the decision to buy crispy grains via online. The samples in
this research are 400 consumers of crispy grains with an online purchase experience, used an online

questionnaire as a research tool. And analyze statistical data Presented in terms of frequency,
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percentage, mean and standard deviation. The hypothesis was tested by independent sample T-test
and one-way ANOVA analysis and multiple regression analysis was used to test the hypothesis, the
relationship between the variables.

The results of the hypothesis testing revealed that different demographic factors did not
differ in the decision to buy crispy grains via online channels. The online marketing factor Promotion
Personal service and distribution channels. There were related with the decision to buy crispy grains
via online. Consumer behavior factors were found that the frequency of buying crispy grains was the
average price of buying crispy grains. The main reasons for purchasing crispy grains via online affect
the purchasing decisions in the pursuit of different choices. The behavior of buying crispy grains was
different. The effects on purchasing decisions were not significantly different at the 0.05 level.

Keywords: crispy grain, online marketing, customer behavior, online purchase decision
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