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Abstract

This study investigates the Expectations and Satisfaction of Tourists with Disabilities
Influencing Their Decision to Visit Mae Hia Municipality, Chiang Mai. It also examines tourists'
expectations with mobility disabilities concerning the essential elements of tourists with mobility
disabilities influencing the travel decisions to the tourist attractions in the mentioned area. This study
is survey research collecting data from 416 respondents. The data were analyzed by frequency,
percentage, mean, standard deviation, T-test, F-test, one-way ANOVA analysis, and multiple linear
regression techniques.

The results found that the majority of the respondents was female, age between 51-60 years
old, had an education level lower than the bachelor's degree, with an impaired movement of the
body such as hands, arms or legs, but they are still able to carry out main activities of the daily life.
With the expectation of tourists with disabilities in Mae Hia municipality, Chiang Mai province, the
findings indicated that the highest expectation was accessibility, followed by public and private
amenities and tourist attractions like the price and human resources, respectively.

Tourists with disabilities based on the different genders had shared similar expectations on
the tourist attractions, public and private amenities, accessibility, human resources, and prices. People
with disabilities of different ages had various expectations on the tourist attractions, public and private
amenities, accessibility, human resources, and prices. For tourists with mobility disabilities having a
different education level, they had diverse expectations on the tourist attractions, public and private
amenities, accessibility, human resources, and price.

The price factor was also found to affect travelers with disabilities' decisions to visit Mae Hia
municipality's tourist sites, Chiang Mai province. Regarding expectations on the tourist attractions, the
findings revealed that they do not hesitate to visit the site.

Keywords: Expectation, Satisfaction, Decision, Tourist with disabilities
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