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Funsdnmsyaea (Man) 1) uaad 2) finsua (auanazauauanudsuiostengsadovluauunodm)
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Abstract

The purposes of this research were to 1) To study the potential of golf course business
for sports tourism in Phnom Penh, Cambodia 2) To study opinions on the potential golf course
business management for sports tourism in Phnom Penh, Cambodia 3) To propose management
guidelines Golf course business for sports tourism in Phnom Penh, Cambodia. The population and
sample were golf tourists. Which the researcher does not know the population only knows that
there is a large number the researcher used the determination of the sample group using the
formula of W.G. Cochran. The sample size was 384 people. The researcher used a total sample size
of 400 people and group of 5 main contributors. This study was conducted in a mixed method
research design are quantitative research and qualitative research the quantitative research
instruments consisted of a qualitative research questionnaire using a semi-structured interview tool.
The statistics used in the quantitative data analysis were percentage, mean and standard deviation.
Analyze qualitative data to find out how to manage the golf course business for sports tourism in
Phnom Penh, Cambodia, using content analysis.

The results of the research exploring the potential of golf course business for sports
tourism in Phnom Penh, Cambodia found that the three golf courses businesses have potential for
sport tourism in Phnom Penh, Cambodia, namely Garden City Golf Club. There is potential for
sports tourism in Phnom Penh, Cambodia. Phnom Penh Golf Club.
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The results of the research on the potential golf course business management for sports
tourism in Phnom Penh, Cambodia found that the overall golf course business management was at
a high level (X=4.13), (SD=0.13). When considering one side, ranked from descending order, the top
three rankings are item 3 Material handling is at high level (X=4.34), (SD=0.25), second is on item 1
management. Person (Man) was at a high level (X=4.28), (SD=0.30), and the third was on item 4.
General management (Management) was at a high level (X=4.12), (SD=0.26), respectively.

In conclusion, the guidelines for managing the golf course business for sports tourism in
Phnom Penh, Cambodia as follows: Input factors are the factors of golf course business
management for sports tourism consist of Person management (Man) 1) Caddy 2) Marshall
(supervisor and regulation of golf course regulations) 3) Coach (pro) 4) Staff. Process factors are golf
course business management process for sports tourism it consists of general management
(Management) 1) a convenient and fast golf tee booking system that can be booked by yourself via
the website. And the staff responded quickly There is no problem with too many golfers. And stuck
in the course 2) detailed course information that allows golfers to plan and know the information
on each hole 3) drainage management If it rains when playing golf. The lawn is less wet and can be
played soon after the rain. 1 hour after the rain 4) the food is varied Most of them are Khmer and
Western food, with a variety of atmospheres, there are many zones close to each other Choose
where you want to sit, such as quiet zone, bar zone where fun. Output factors are Golf course
business management for sports tourism, including budget management (Money) Golf courses are
managed in various price areas. To attract tourists to provide services such as caddy prices Coach
price (pro), free green fee, golf course Prices for clubhouse meals and food kiosks Material handling
equipment (Material) 1) Accommodation is clean, adequate standards, privacy, security. And fully
equipped 2) The specialty is that it is said that famous golf lockers are used. It attracts tourists who
come to play golf and want to come to this golf course and use this locker 3) related businesses
such as Golf course, Pro shop, clean swimming pool. There is a gym for exercise to serve tourists.

Keywords : Management, Golf course business, Sports tourism.
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