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The Relationship between the You Tubers’ Personalities affecting on
YouTube Social Media Users’ Intentions in the Private You Tuber Channel

Nakhon Ratchasima Province
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Abstract

The purposes of this research were to study the You Tuber’s personalities affecting on YouTube
social media users’ intentions in the private YouTuber channel Nakhon Ratchasima province. The
population of this research were YouTube social media users in Nakhon Ratchasima Province. The sample
size was calculate using probability (unknown population) by simple random sampling and response were
330 questionnaires. The questionnaire was used as the research instrument. Data were analyzed through
frequency, percentage, mean, standard deviation and Inferential statistic was analyzed the relationship
by using Pearson Product Moment Correlation. The research findings revealed that 55.8% of respondents
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were males, 213 respondents aged between 20-37 years old; 64.5%. It was found that the overall of
opinions on You Tuber’s personalities are at the high level (x = 3.96, S.D. = 0.652) and the overall of
opinions on YouTube Social Media Users’ Intentions in the Private YouTuber Channel are at the high level
(x = 3.70, S.D. = 0.725)

The results of hypothesis testing shows that You Tuber’s personalities related to YouTube Social
Media Users’ Intentions (r = 0.527) with a statistical significance of 0.01.
Keywords: YouTuber's personality, YouTube Social Media Users’ Intentions in the Private YouTuber

Channel.

anudunnazanudidgussdym

MNuad1T19709 EDTA T 2562 wuireulnelddumesidafiviuade 10 4alus 22 unil waznie
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wuulalfiAl44ne (Free Video Sharing) @slu Youtube uiliivimlefiviulnsileaifnsiduauluaiiondn sy
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Tenuaulalumsidhiusurugyy wagmsassedwlumsidugyuives msnwidesnsiidauimesgldauy
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2003)
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U 117 au Anludesay 35.5 swalé’dau’[,mgﬁwﬂdm%al,ﬂﬁu 5,000 U1 371U 91 Au Andudesay 27.6
drwlvyldau Youtube siaduaniuiuunni 4 Falus $1uau 220 au Andudosay 66.7 Freandifidnouunn
flgafe 529119 20.01 U, - 24.00 . uazTRIBMITNTIINTIgR Aotesonisinas
1514 1 Atede uardrudsnuunasgiuvesnnudaniu yadnamuesgyuiueslusuauaida (Sincerity)
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(comment) wﬂﬂ%ga
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