MSUSZRNIAMSITAUANR INeNqauAsIEEN z oz I

"Ejﬂ?rﬁmm‘i MBI FENMLAZNITUSNS” 27 fuIAN W.A. 2564

anumanTauazanuiswalavasgniritiireduduazuinisvesiumald Tads
WDnBwTd NU $ruvgvastwuunt ludmingssuia
Customer expectations and satisfaction towards products and services of
Tesco Lotus Express Stores and Traditional Grocery Stores in Sa kaeo

Province
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Abstract

The study of customer expectations and satisfaction towards products and
services of Tesco Lotus Express and Traditional Grocery Stores in Sa Kaeo Province was
aimed to study the factors affecting customer satisfaction of products and services by
analyzing the correlation coefficient (Correlation). The results of the study showed that
Tesco Lotus Express stores, product data had mean 3.03, standard deviation 1.02, price
data had mean 2.53, standard deviation 0.53, distribution channel data had a mean 3.00

1 919156 AngAneInsians ndngasuimsssiaidin anwiivinisdansialy uminendesivdglaseainsal luwssusu
519UuA pannee@vru.ac.th

2 1inMw1n159ase zyber lunatic@hotmail.com

3 919156 AEANINSIANTS vdngasUMsgsATTudin anvivinsianisiily wninendesednlaseasnsal lunszusy
519U rangsan.lee@vru.ac.th

NIAUTIEYE
oo

528


mailto:pannee@vru.ac.th
mailto:zyber_lunatic@hotmail.com
mailto:rangsan.lee@vru.ac.th

MSUSZRNIAMSITAUANR INeNqauAsIEEN z oz I

"Ejﬂ?rﬁmm‘i MBI FENMLAZNITUSNS” 27 fuIAN W.A. 2564

and standard deviation 1.01. Sales promotion data had a mean 3.53, standard deviation
of 0.75. The results of the Traditional grocery stores, the product data had mean 2.74, a
standard deviation of 1.12, a price mean, a mean 3.40, a standard deviation 0.88, a
distribution channel, a mean 3.52, a standard deviation 1.21 and a sales promotion had
a mean 3.23 and a standard deviation 0.83. The customer expectations were positively
related to the quality of the product or service that customers were received from the
services of Tesco Lotus Express and Traditional grocery stores in Sa Kaeo Province. The
expectation of product quality and satisfaction of Tesco Lotus Express stores had a
correlation coefficient of 0.8175%, the expectation of product quality and satisfaction of

Traditional grocery stores was 0.7925 *.

Keywords: satisfaction, service, traditional grocery store, Tesco Lotus Express
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