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The Use of Online Media to Promote the Marketing

of Tourism Industry in Chanthaburi Province.
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Abstract
Research article on using online media to promote the marketing of the tourism industry

business in Chanthaburi Province The objective is to present the results of the study of using online
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media as a marketing media for the tourism industry business in Chanthaburi province. Use 5
marketing communication tools, consisting of online advertising Online public relations Online
promotion Selling by people online And direct marketing online And present the study results in
percentage and statistical form with descriptive explanation of the analysis results This study is a
survey research (sample research) used in this study. Is the tourism industry business in Chanthaburi
Province, consisting of 6 typesl) Tour business 2) Accommodation business 3) Food and beverage
business 4) Business selling goods and souvenirs 5) Transport business and transportation 6)
Recreation business of 400 people

The research instruments are questionnaires and statistics. Used in the research are
Frequency distributions, Percentage, Mean. And the standard deviation used to test the hypothesis
using T-test and One way ANOVA (F-test). Compare the differences in pairs by Scheffe method.

The results showed that the tourism industry business in Chanthaburi Province Use online
media to promote marketing. Through marketing communication tools in all 5 areas, which are online
advertising (Advertising online), public relations online (Public Relation online), sales promotion online
(Sale Promotion online), sales by online people (Personal Selling online) and Direct online marketing
(Direct Marketing online) Overall is at the highest level. And the research found that Industry type
Registration characteristics And the size of the business Using online media to promote the marketing
were statistically different at the 0.05 level and type of industry. Registration characteristics And the
size of the business There is a significant relationship with the use of online media to promote the
tourism industry business in Chanthaburi Province.

Keywords : Online media, Marketing promotion, Tourism industry.
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