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Marketing factors affecting the decision to buy supplementary

food products, Sateng Nok Subdistrict, Mueng District, Yala Province
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Abstract
The purpose of this research is to: 1) study demographic characteristics, consisting of gender,
age, education level, occupation, average income per month That affects the decision to buy

supplements 2) study the marketing mix factors consisting of products, prices, distribution channels
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Marketing promotion, personnel, physical characteristics and processes. The samples used in this
study are consumers of supplementary food products. In Sateng Subdistrict, Mueang District, Yala
Province, number 382 people. To analyze the marketing factors that affect the decision to buy
supplementary food products in Sateng Subdistrict, Mueang District, Yala Province

The results of the marketing factors affecting the decision to buy supplementary food
products in Sateng Nok Subdistrict, Mueang District, Yala Province. Product Attaches great importance
to the brand that has the quality guarantee mark from (FDA) on the price, giving importance to the
price that is sold as the standard price of the product brand Distribution channels Give priority to
supplement products that can be purchased in general stores. Marketing promotion Focus on the
promotion of interesting sales There are discounts and free gifts. Personnel give importance to
employees with good knowledge and understanding of product information. Physical characteristics
Focus on easy to find product information The last is the process. Pay attention to the safety of
payment

Keywords : Supplement, Marketing mix, Buying
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