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The Media Development of Community Product Identity of Yangyong,
Tha Yang District, Phetchaburi Province
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Abstract

The purposes of this research were as follows: To study community product management of
Yangyong, Tha Yang District, Phetchaburi Province and Development of Community Product Identity
to Support the Creative Economy of Yangyong. Semi-structured interviews were conducted with open
framework to obtain in-depth interview from 30 key informants. The tools were In-depth interview
and questionnaires evaluate Identity media. A sample of 400 consumers during November -
December 2018. Questionnaires were used to collect the data. Frequency, Percentage for the analysis

of the data. Exploring the level of management potential and readiness of the groups in Yangyong

! Hemansnansd augIngInsInnts wning des1uigimesys sopapomn_s@yahoo.com
MAUSSENY
26



_-~‘j gl SANDA U

NsUS:EUIBINISSAUBTA INENFBUASSIBAUT ASVA 6 Us:91U W.A.2562  “doAuiigude: lemata:rouimeuevaauAnu”

dilin 2 unsTHEn

Phetchaburi. The results showed production were conducted and the production process were done.
Join in to get benefits ways and promoted by government agencies. The Members are ready to
develop especially for Khao Lam (sticky rice soaked in coconut milk and baked in a section of bamboo
stem) and woven fabric. The media of the product identity of the prototype of the district. Have a

message Have a good product of Yangyong and image is Identity.

Keywords: media development, Identity, community product
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