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The Logo Development to Promote the Community Products Identity
in Phra Thaen Subdistrict Municipality , Tha Maka District,

Kanchanaburi Province
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Abstract

The objectives were 1) to study the context and potential of community products and 2) to
develop the logo in order to promote community product identity in Phra Thaen Subdistrict
Municipality, Tha Maka District, Kanchanaburi Province. The research was mixed method research
based on the quantitative research and qualitative research. The qualitative research used to collect
the data with in-depth interview based on semi-structured interviews. There were 30 interviewees,
consisted of the administrators, the officers of Phra Thaen subdistrict Municipality, Tha Maka District,
Kanchanaburi Province, the community products manufacturers and the community leaders. The
data was analyzed according to the research objectives. The quantitative research was used to
evaluate the opinions towards the satisfaction to the logo pattern in order to promote community
product identity. The questionnaires was used to collect data from 150 people, consisted of the
officers, community products manufacturers, community leaders and customers

The result showed that there were some community products manufacturers in Phra Thaen
Subdistrict Municipality.The groups have their own a simple packaging design and logo, focusing to
the product description information, but lacking a distinctive identity design to create recognition for
customers. Therefore the community product manufacturers need to develop the logo in order to
promote community product identity in Phra Thaen Subdistrict Municipality, Tha Maka District,
Kanchanaburi Province. The result of the research, Phra Thaen DongRang, which is the famous
Buddhist place in Tha Maka District, Kanchanaburi Province was chosen to be the symbol of products
and name “Phoom Phra Thaen”. The result of satisfaction evaluation on the logo development is at
the highest level. Therefore there have acquired the logo for promoting community product identity

of Phra Thaen Subdistrict Municipality, Tha Maka District, Kanchanaburi Province.

Keywords: Development, Logo, Identity, Community Product
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