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A CAUSAL RELATIONSHIP MODEL OF INTENTION BOOKING ONLINE
CONDOMINIUM WEBSITE OF POPULATION IN BANGKOK AND ITS VICINITIES
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Abstract

As the rapid development of the technology, today the internet has the crucial role in Real
Estate industry, including the Booking Intention of a Condominium via website. The objectives of
this study were develop causal relationship model of intention booking online condominium
website of population in Bangkok and its vicinities and to validate the concordance of the causal

model with empirical data. The sample consisted of 400 peoples who were selected by sample
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random of people who have booked online a condominium via website. The tool of collecting the
data is the questionnaires composed of the 7 rating scales. The questionnaires contain the query
measure gauges for measuring variable included 6 variables: 1. Perceived Usefulness 2. Perceived
Ease of Use 3. Attitude towards Ads 4. Privacy Concern 5. Intrusiveness concerns and 6. Purchase

Intention. The findings were as follows: the model is consistent with the empirical data to great

extent. The statistic show results the Chi-square statistics goodness of fit test at (X°) 1.483, p-value
= 0.223, degree of freedom (df) = 15, The CMIN/DF = 1.483, GFI = 0.999, AGFl = 0.974, SRMR =
0.0071, RMSEA = 0.035 and the final is the predictive coefficient of 0.51. We could explain the
variability of intention factor booking online condominium website response for percentage 51 with
attitude, perceived ease of use, perceived usefulness, privacy concern, and Intrusiveness concerns.

Keywords: Purchase Intention, Condominium, Structural Equation Model, Website
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