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Abstract

In this research “Factor affecting of the customer decision Intention in Coffee
Café in Nakornratsima Province; A study in influencing Factors” We aim to study a
factor affecting to Intention to Coffee Café ; Product Quality, Service Quality, Price /
Value, and Customer Satisfaction. Conducting this research, questionnaire survey is
the way to collect data from 400 consumer in Nakornratsima Province. Statistics used
for data analysis were percentage, arithmetic mean, Multiple Regression, ANOVA, Chi-
square test and T test. The research result shows that most of them are female with
the age between 20 - 25 years old, occupation in student, have income among
15,000 - 25,000 baht per month, bachelor degree graduated and have single status

Analysis result of correlation found that Product Quality, Service Quality and
Price / Value have a relationship to Customer Satisfaction. Product Quality Service
Quality, Price / Value and Customer Satisfaction also up to Behavioral intention The
research came from coffee customsr at Nakornratsima Province. The result of
research for Customer Satisfaction, Service Quality, Products Quality the relation
average level at R = 0.616 The Customer Satisfaction, Service Quality, Products
Quality the relation average level at R Square = 0.379 and found that Product
Quality average scoll 3.71 it is average level , Service Quality average scoll 3.55 it is
average level ,Price / Value average scoll 3.23 it is average level,Customer

Satisfaction average scoll 3.48
Keywords : Factor, Affecting, Decision, Intention, Customer
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