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The Effective Organizational Culture Model
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Abstract

Culture is an important factor, one that
makes people feel fancy and interests in the same
direction until the values and behaviors that
corporate culture is a cultural adaptation. Culture

towards success on jobs. And the system arising
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from regulation by the chain of command and so on
good corporate culture contributes to the
efficiency and effectiveness of the model culture
that effectively consists of 6 areas : 1) cultural
adaptation 2) the focus of success 3) cultural kinship
4) cultural bureaucracy 5) the core values of
the organization together and 6) the values of

mutual benefit.
Keywords : Organizational Culture, Efficiency
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