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FACTORS AFFECT DECISION MAKING ON OPIONAL ROUTES OF TOURIST
ATTRACTION FOR THE CAREER OF MYANMAR LABORS IN SAMUTSAKORN PROVINCE
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Abstract

The purposes of study were to 1) investigate the levels of major factors in the blended
markets that affect the decision making on optional routes of tourist attraction of Myanmar labors

in Samutsakorn province 2) examine the factors of blended markets affect the decision making on
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optional routes of the tourist attraction of Myanmar labors in Samutsakorn province,those classified
into the personal factor 3) gain the relationship between the factors involved with both experience
of tourist and decision making on the optional routes of tourist attraction of Myanmar labors in
Samutsakorn province as well as 4) acquire to gain the problem and recommendations in decision
making on optional routes of tourist attraction of Myanmar labors in Samutsakorn province .The
sample groups wear 400 Myanmar labors legally recived to assess in the job in Samutsakorn
province .The questionnaires were used to collect data.ln addition they were analyzed and
performed by the percentage, means, standard deviations, and tested with t-test, One-way ANOVA,
LSD and Pearso’s correation coefficient.

The results can be described as follows:

1.The levels of major factors in the blended markets, on average more to less,are high
level including location , price, products, marketing promotion and staff, motivation and
stimulation, and social influence , those affected optional routes of tourist attraction of Myanmar
labors.

2. The personal factors influence on optional routes of tourist attraction of Myanmar labors
included gender, age, occupation, marriage status, and income.

3. The factors involved with both the experience of tourist and the factors in the blended
markets, those are products, price, location, marketing promotion and staff, motivation and
stimulation, and social influence. The results expressed significantly correlation.

4. The suggestion point that based on the majority cases treated as clear prices in order to
product the imposition with informing the first price based on standardization. Likewise, taking care
the price accommodation and restaurant in high season due to extra prices and improve the
sanitation in both tourist attraction and public toilets.

Keywords : factor affect making, tourist attraction, Myanmar labors
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