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Integrated Marketing Strategy Affecting the Decision Making to Purchase Single

Houses in Greater Metropolitan Area of Bangkok
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Abstract

This survey research had its purposes
as 1) to explore personal factors— integrated
marketing strategies, decision making behavior
in the purchasing. 2) to analyze of the
relationships of personal behavior. 3 ) to analyze
the concerning and involving integrated
marketing strategies that had made the 400
subjects to purchase houses at the cost at 3
million baht or more each from real-estate
companies ranked as top ten best performers in
the stock exchange market in B.E. 2555. The
sample group was stratified random sample — a
simple random. A set of questionnaires was
used to collect data and information and was
analyzed using descriptive statistics and came
out frequency, percentages, arithmetic mean,
and Standard Deviation. For the hypothesis
testing, the chi-square analysis, and linear
regression were supplied.

The findings showed that 1) personal

information of the sample subjects who in
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bought the houses in the Bangkok Metropolitan
areas were mostly female employees working in
private firms, and whose ages were between 41-
50 years and were married.  They held
bachelor’s degrees and each monthly income
was 50,000 baht or less. Family size was 3-4
members each, 2) the integrated marketing
strategies that received the highest scores, first
was the price of the house followed by the
product qualities, the distribution of the
products, marketing communication and the
public relation with customers respectively. 3)
In terms of behavior produced by the subject
sample groups, the most important objectives in
purchasing the houses were that they were to set
up families of their owns. The prices of the
house were the most reasonable — 3,000,000 -
3,500,000 baht. The other choices were the
location of the project which had provided the
most convenient to commute back and forth in
every working days. The house area was also
the most challenging between 61-70 square wa
which was equal to 161-180 square metres.
Each house had 3 bedrooms, 3 bathrooms. The
other most satisfaction were the project had
provided customers with the best security
system and the payment packet which the
customers paid half and the half through
housing loan program from money institutes, 4)
In terms of decision making, in general, the
most attention was given most to the location of

the project where the houses were located. The

second most was given to the houses
themselves — the styles of the houses, the
material used, the prices, the selling promotions
and service supports. When asked whether the
customers were willing to give advices to
anyone in buying the house in those same area
had received moderate scores, 5) Personal
information, sexes, ages, jobs, education
backgrounds, marital status, incomes. The
number of the family members was statistically
significant related to the purchasing of the
house but the marital status was not statistically
significant related to the purchasing of the
houses nor the paying system, 6) the influence
of the integrated marketing strategies to the
purchasing decision, this research revealed that
decision as a whole, customers managing
relationships had produced the same direction
most and also followed by the price of the
houses. The variable that produced the most
opposite  direction was the marketing
communication followed by the distributing
channels and the products with statically
significance. For the purchasing of the houses
through advices made by others in general was
found that pricing had produced the same

directions most with statistically significance.

Keyword: Integrated marketing strategy,
Making a purchase, Buying behavior, Single

house
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