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Service Marketing Factors Affected On Thai Service

Users decision marketing Hotel in Tak Province
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Abstract

This is a research on service
marketing factors affecting Thai people in
using services in hotels in Tak Province.
The objectives of the research are to study:
(1) demographic information, (2) ideal
perception towards marketing factors
affecting the decision to use hotel services;
(3) the use of hotel services, and (4)
relationship  between  demographic
information and the use of hotel services.
The instrument used in the research
comprised of survey questionnaire. The
target population for the survey consisted
of Thai people using hotel services in the
Tak Province. The sample consisted of 400
samples. The data analyzed by statistics

software. The statistics used in the

research consisted of percentage, average,

standard deviation, chi-square and ETA.
The findings of the research showed that:

1. The people in the survey were
married female aged 31-40 year old. They
worked as employees in private companies
and earned 15,001-25,000 Baht. They had
bachelor degree.

2. The pattern of use of hotel
services showed that they preferred to use
modern Hotel priced 501-1,000 Baht per
night. They frequency of use was 1-2 times
per year and each stay lasted 1-2 days.
Each occupancy had 2-3 people. The made
reservation via telephone. They received
information from Online convey. The
market promotional material used was
breakfast coupon and state building.

3. There was a high level of
opinions towards marketing factors
influencing the people’s decision to stay in
a hotel. Ranking by mean the first were
product presentation of image, price,
distribution, promotion, service personnel
and processes, respectively.

4. There was a significant of
correlation between marketing factors and
the use of Hotel services at high level.
Keyword Service Marketing, Hotel,

Decision making
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